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Real estate professionals look-
ing for a better way to target 
their marketing may want to 

investigate a new marketing tool — the 
National Association of Realtors’ NAR 
Relocation Report. Derived from the 
Internal Revenue Service’s county-to-
county migration data, the report pro-
vides annual statistics on the number of 
households moving into and out of any 
U.S. county. Income indices and income 
ratings also are included. 

Users can purchase individual county 
reports or data for all 3,000 counties. 
NAR members can order individual 
county reports for $25, or reports for all 
counties for $299. Nonmembers pay $35 
and $299, respectively. All reports are 
delivered electronically. 

Licensees use the relocation data 
primarily in two ways. First, the data 
are used to target advertising to the 
counties most households are moving 
from. Second, they establish referral 
networks by advertising their services to 
real estate professionals in counties most 
households are relocating to. 

Each report lists summary statistics 
about a specifi c county, including the 
number of households relocating into 
and out of the county annually as well 
as a comparison of the average income 
of households moving to and from the 
county. 

The top ten counties from which 
households are relocating are listed along 
with the number of households relocat-
ing from each. A relocation income 
index is reported as well. This index di-
vides the average income of households 
relocating into or out of the county by 
the average income of households cur-
rently residing in the county. An index 
value greater than 1.0 means that the 
average income of relocating households 
is greater than the average income of cur-
rent residents. 

A relocation income rating of one to 
fi ve stars is assigned to the top ten coun-
ties households are moving from. This 

households are relocating (based on aver-
age household income) and the ten coun-
ties households are most often relocating 
to (based on number of households). 

A sample relocation report can be viewed 
on NAR’s website at www. realtor.org/
reinsite.nsf/subscribeinfo? OpenForm.

Dr. Hunt (hhunt@recenter.tamu.edu) is an 
assistant research scientist with the Real Estate 
Center at Texas A&M University. 
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rating is based on a national relocation 
income index ranking. Households relo-
cating from counties with a rating of fi ve 
average in the top 20 percent of relocat-
ing households’ incomes. Ratings are 
in 20 percent increments, with one star 
representing arriving households that 
rank in the bottom 20 percent of relocat-
ing households’ incomes. 

All of these statistics are provided for 
the ten wealthiest counties from which 



MAYS BUSINESS SCHOOL

Texas A&M University
2115 TAMU

College Station, TX 77843-2115

http://recenter.tamu.edu
979-845-2031

800-244-2144 orders only

Director, Dr. R. Malcolm Richards; Associate Director, Gary Maler; Chief Economist, Dr. Mark G. Dotzour; Communications Director, David S. Jones; Associate 

Editor, Nancy McQuistion; Assistant Editor, Kammy Baumann; Assistant Editor, Ellissa Brewster; Art Director, Robert P. Beals II; Graphic Designer, J.P. Beato; 

Circulation Manager, Mark W. Baumann; Typography, Real Estate Center; Lithography, Wetmore & Company, Houston.

Advisory Committee

Jerry L. Schaffner, Dallas, chairman; Celia Goode-Haddock, College Station, vice chairman; Joseph A. Adame, Corpus Christi; David E. Dalzell, Abilene; 

Tom H. Gann, Lufkin; Joe Bob McCartt, Amarillo; Catherine Miller, Fort Worth; Nick Nicholas, Dallas; Douglas A. Schwartz, El Paso; 

and Larry Jokl, Brownsville, ex-officio representing the Texas Real Estate Commission.

Tierra Grande (ISSN 1070-0234), formerly Real Estate Center Journal, is published quarterly by the Real Estate Center at Texas A&M University, College Station, Texas 

77843-2115. Subscriptions are free to Texas real estate licensees. Other subscribers, $20 per year.  

Views expressed are those of the authors and do not imply endorsement by the Real Estate Center, Mays Business School or Texas A&M University.

©2003, Real Estate Center. All rights reserved.  


