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Texas’ housing market comprises homes priced from 
less than $10,000 to several million dollars. The home 
price differential has divided the state’s residential real 

estate market into several market segments according to price 
brackets. The shares of these segments in total homes sold 
gradually change over time in response to changes in income 
and consumer preferences.

Growing incomes and prosperity are usually reflected in 
higher growth rates of shares of higher-priced homes sold. 
However, socioeconomic factors and business cycles also 
impact market shares of different home price brackets. For 
instance, elderly or retired persons often prefer smaller, lower-
priced homes that are more easily maintained. 

Ordinarily, the housing market is made up of two broad seg-
ments: a growing segment and a declining one. Growth is mea-
sured by the shares of homes sold in each segment as a percent-
age of total homes sold. The distribution of the percentages of 

homes sold is divided into two segments by a home price line. 
In a growing economy, the market shares of houses with prices 
above (or below) the price line increase (or decrease). 

Real Estate Center research on the market shares of homes 
sold in Texas found that currently the state’s housing market 
comprises three market segments: two growing segments and 
one declining. 

Before and After Housing Crisis, Great Recession
Overlaying the graph of 2005 distribution of homes sold on 
2001’s graph shows the two graphs intersect at the $90,000–
$100,000 price bracket (Figure 1). The price-line dividing the 
market into two segments is about $98,000. That is, homes 
with prices above (or below) $98,000 were increasing (or 
decreasing) their market shares from 2001 to 2005. The graph 
shows that the state’s housing market consisted of two market 
segments before the housing crisis that began in 2006. 

A reprint from Tierra Grande magazine. © 2012. Real Estate Center. All rights reserved.



Overlaying the 2011 distribution of homes sold on 2001’s 
graph shows the two intersect at the $30,000–$40,000 and 
$120,000–$140,000 price brackets (Figure 2). The price-lines 
dividing the state’s housing market into three segments are 
about $38,000 and $138,000; that is, homes priced less than 
$38,000 and homes priced above $138,000 are increasing their 
market shares (Figure 2). 

Transformation of the state’s housing market from two-
segment to three-segment began with the housing crisis 
and the Great Recession in its aftermath (Figures 3.1 to 

3.18). Homes priced less than $70,000 were losing market share 
until 2006; since then the trend has reversed (Figures 3.1 to 
3.5). The market share of homes sold in the $70,000–$119,999 
price bracket have been on a continual downward trend from 
2001 to 2011 (Figures 3.6 to 3.9). Market shares of homes sold 
in price brackets from $120,000–$199,999 were increasing until 
2006 and since then have trended downward (Figures 3.10 to 
3.13). 

The most solid residential market segment comprises homes 
with prices higher than $200,000 (Figures 3.14 to 3.18). The 
market share of homes sold in this segment has increased ev-
ery year since 2001. Shares of homes sold with prices of more 
than $300,000 fell briefly in 2009 but soon recovered (Figures 
3.16 to 3.18). 

 Texas Home Sales Distribution, 2001–11
                                                                               Percent of Homes Sold

Price Range               2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011
 $29,999 or less 2.3 2.4 2.3 2.2 1.9 1.5 1.6 2.1 2.4 2.7 2.8
  30,000 – 39,999 2.1 2.0 2.0 1.9 1.7 1.5 1.5 1.9 2.1 2.3 2.5
  40,000 – 49,999 2.9 2.6 2.4 2.3 2.0 1.8 1.9 2.2 2.3 2.4 2.8
  50,000 – 59,999 4.0 3.6 3.2 3.0 2.6 2.3 2.3 2.5 2.7 2.7 3.1
  60,000 – 69,999 5.5 4.8 4.3 4.0 3.4 3.0 3.1 3.3 3.2 3.3 3.5
  70,000 – 79,999 6.8 5.7 5.3 5.1 4.2 3.9 3.8 3.9 3.7 3.7 3.9
  80,000 – 89,999 8.0 7.3 6.6 6.3 5.5 4.9 4.7 4.6 4.4 4.4 4.3
  90,000 – 99,999 7.0 7.0 6.8 6.7 5.8 5.2 4.7 4.6 4.6 4.4 4.2
100,000 – 119,999 11.7 11.9 12.4 12.5 12.1 11.4 10.5 9.9 9.9 9.4 8.9
120,000 – 139,999 11.3 11.8 12.3 12.4 12.9 13.0 12.3 11.7 11.8 10.9 10.2
140,000 – 159,999 8.6 9.1 9.4 9.4 10.1 10.5 10.2 9.8 9.9 9.5 9.0
160,000 – 179,999 6.6 7.1 7.3 7.3 8.0 8.5 8.3 8.0 8.1 7.8 7.6
180,000 – 199,999 4.6 4.8 5.0 5.0 5.5 5.9 6.0 6.0 6.0 5.7 5.7
200,000 – 249,999 7.0 7.4 7.7 7.8 8.5 9.1 9.7 9.8 9.9 9.9 9.9
250,000 – 299,999 4.2 4.5 4.8 4.9 5.3 5.7 6.2 6.3 6.6 6.7 7.0
300,000 – 399,999 3.8 4.2 4.4 4.7 5.2 5.9 6.5 6.6 6.3 6.8 7.2
400,000 – 499,999 1.5 1.6 1.7 1.8 2.1 2.5 2.8 2.8 2.6 3.0 3.1

$500,000 and more 2.1 2.3 2.3 2.7 3.1 3.5 4.1 4.1 3.6 4.3 4.6

Source: Real Estate Center at Texas A&M University
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Figure 1. Texas Housing Market Segments, 2005

Source: Real Estate Center at Texas A&M University
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Figure 2. Texas Housing Market Segments, 2011

Home Prices

The datasets used in this study con-
sist of distributions of homes sold 
in different price brackets in Texas 

each year from 2001 to 2011. The distri-
butions were constructed by computing 
the percentages of homes sold in 18 price 
brackets (see table). Similar distributions 

of homes sold are computed for the state’s 
metro areas.

To analyze changes in the market shares 
of homes sold in different market segments 
over a specified period, the graph of price 
distribution of homes sold in the last year 
of the period is overlaid on the first year’s 

graph. The points of the intersections of the 
two graphs show price-lines dividing the 
total market into growing and declining 
market segments. Then, changes of market 
shares of each market segment over time 
are graphed to see the impact of business 
cycles on each segment’s market share. 

Data and Methods
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Figure 3. Changes in the Market Shares of Homes Sold in Texas From 2001 to 2011
Percent of Market Share

Source: Real Estate Center at Texas A&M University



THE TAKEAWAY

Texas’ housing market currently consists of three segments 
based on home price brackets. Two of those segments are 
growing and one is decreasing.

Market Segments in Texas Metros

Current housing market segments for the state’s ma-
jor metropolitan areas are shown in Figures 4 to 8. In 
Austin, homes priced less than $90,000 did not have a 

significant market share in total homes sold from 2001 to 2011 
(Figure 4). Currently, homes priced more than $160,000 are 
gaining larger market shares of homes sold. The market share 
of homes in the $90,000–$159,999 price bracket has signifi-
cantly declined from 2001.

Housing markets in Dallas, Fort Worth and Houston are 
currently three-segment markets (Figures 5, 6 and 7). In Dal-
las, the market shares of homes sold with prices more than 
$170,000 or less than $60,000 are increasing as homes with 
prices between $60,000 and $170,000 decline (Figure 5). In Fort 
Worth, the market shares of homes sold with prices higher 
than $96,000 or less than $33,000 are expanding at the expense 
of homes with prices between $33,000–$96,000 (Figure 6). 

Source: Real Estate Center at Texas A&M University
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Figure 4. Austin Housing Market Segments, 2011

Home Prices

Source: Real Estate Center at Texas A&M University
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Figure 5. Dallas Housing Market Segments, 2011

Home Prices

Source: Real Estate Center at Texas A&M University
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Figure 6. Fort Worth Housing Market Segments, 2011

Home Prices

Source: Real Estate Center at Texas A&M University
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Figure 7. Houston Housing Market Segments, 2011

Home Prices

Source: Real Estate Center at Texas A&M University
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Figure 8. San Antonio Housing Market Segments, 2011

Home Prices

In Houston, market shares of homes sold with prices more 
than $140,000 or less than $50,000 are increasing while homes 
with prices between $50,000–$140,000 are decreasing (Figure 
7). San Antonio’s housing market is a two-segment market 
with a home price line of $120,000 dividing the market (Figure 
8). Market shares of homes with prices more than $120,000 are 
expanding while those with prices less than $120,000 are not.

The coincidence of an emerging, growing market segment for 
lower-priced homes in Texas along with the nationwide hous-
ing crisis and the Great Recession suggests that growing sales 
in lower price brackets may be attributable to foreclosures or 
the resurgence of the market shares of rental housing units 
(Figure 3). 

This type of analysis helps brokers and salespeople identify 
the growing sections of the local housing market. For example, 
the resurgent growth in lower priced homes may dictate new 
strategies to sell these properties or develop a property manage-
ment capability to manage rental property. Similarly, if certain 
price segments are declining, it may be prudent to reduce 
marketing and advertising and refocus resources on growing 
sectors of the price spectrum.

Dr. Anari (m-anari@tamu.edu) is a research economist with the Real Estate 
Center at Texas A&M University. 
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A book by Dr. Charles 
Gilliland — Buying Rural Land 
in Texas — will be released by 
the Texas A&M University 

Press this month. In it, Dr. Gilliland demonstrates 
that buyers can and should arm themselves with 
knowledge of the land-buying process, potential 
problems and available resources.

Dr. Gilliland has been with the Center since 1977. He 
is a clinical professor of finance, research economist 
and the Helen and O.N. Mitchell Fellow for the Mays 
Business School. He is a recognized authority on 
property taxation and appraisal, but it is his rural 
land expertise that he called on to complete his 
latest major undertaking.

Buying Rural Land in Texas is $25 and is available 
from the Texas A&M University Press Consortium at 
http://www.tamupress.com

See more on Dr. Gilliland at 
http://recenter.tamu.edu/staff/cgilliland

DR. CHARLES 
GILLILAND

published

honored

Gary Maler, Real Estate 
Center director, is one of nine 
2012 Outstanding Alumni for 
the College of Architecture 

at Texas A&M University. Maler received a master of 
architecture degree in 1974. He lifted the Real 
Estate Center to global prominence after a 
private-sector career spearheading some of 
Houston’s most notable developments.

“Under his leadership, the Center has become one 
of the most highly respected and trusted sources of 
research and information that is heavily relied on 
by members of the legislature, the governor’s office, 
state agencies and the business community,” said 
Susan Combs, Texas comptroller of public accounts.

More on Maler’s award can be found at 
http://recenter.tamu.edu/news/pdf/NewsRel27-0812.pdf

GARY 
MALER

Dr. Luis Torres has joined the 
Center staff as an associate 
research scientist. Dr. Torres 
comes to the Center from 
Banco de Mexico where he 

was an economist and communications analyst. He 
is an author, lecturer and researcher who has 
extensively studied the Mexican regional economy 
and U.S.- Mexico issues.

Dr. Torres received a master of economics in 2006 
and a Ph.D. in economics from the University of 
Colorado in 2011. 

Born in California, he has a master of science 
degree from the University of Texas at El Paso 
(2002). He received a bachelor of arts degree in 
economics from the Instituto Tecnologico de 
Estudios Superiores  in Monterrey, Mexico (1995). 

The new Center researcher is fluent in written and 
spoken English and Spanish. 

To read more on Dr. Torres, go to: 
http://recenter.tamu.edu/staff/ltorres

DR. LUIS  
TORRES 

hired
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land expertise that he called on to complete his 
latest major undertaking.

Buying Rural Land in Texas is $25 and is available 
from the Texas A&M University Press Consortium at 
http://www.tamupress.com

See more on Dr. Gilliland at 
http://recenter.tamu.edu/staff/cgilliland

DR. CHARLES 
GILLILAND

published

honored

Gary Maler, Real Estate 
Center director, is one of nine 
2012 Outstanding Alumni for 
the College of Architecture 

at Texas A&M University. Maler received a master of 
architecture degree in 1974. He lifted the Real 
Estate Center to global prominence after a 
private-sector career spearheading some of 
Houston’s most notable developments.

“Under his leadership, the Center has become one 
of the most highly respected and trusted sources of 
research and information that is heavily relied on 
by members of the legislature, the governor’s office, 
state agencies and the business community,” said 
Susan Combs, Texas comptroller of public accounts.

More on Maler’s award can be found at 
http://recenter.tamu.edu/news/pdf/NewsRel27-0812.pdf

GARY 
MALER

Dr. Luis Torres has joined the 
Center staff as an associate 
research scientist. Dr. Torres 
comes to the Center from 
Banco de Mexico where he 

was an economist and communications analyst. He 
is an author, lecturer and researcher who has 
extensively studied the Mexican regional economy 
and U.S.- Mexico issues.

Dr. Torres received a master of economics in 2006 
and a Ph.D. in economics from the University of 
Colorado in 2011. 

Born in California, he has a master of science 
degree from the University of Texas at El Paso 
(2002). He received a bachelor of arts degree in 
economics from the Instituto Tecnologico de 
Estudios Superiores  in Monterrey, Mexico (1995). 

The new Center researcher is fluent in written and 
spoken English and Spanish. 

To read more on Dr. Torres, go to: 
http://recenter.tamu.edu/staff/ltorres

DR. LUIS  
TORRES 

hired


